
Award Categories
Category 1: 
Printed Publications

Entries will be judged on layout, 
format, writing and continuity of 
project components such as graphics, 
photographs and copy, as well as how 
entries met stated objectives and the 
effective use of available budget. Submit 
three consecutive issues for magazines 
and newsletters. For all others, include 
one copy of the publication. Please enter 
publications published solely through 
electronic means under Category 3.

1A Brochures 
1B Magazines 
1C Annual Reports 
1D Newsletters 
1E Collateral Materials 
Includes postcards, donor outreach, 
invitations, fliers, etc. 
1F Other Publications 
Includes single-issue publications 
designed for a special purpose. Books, 
calendars and other publications 
not eligible for consideration in other 
categories should be entered here. 
1G Photography

Category 2: 
Writing

Entries will be judged on writing skills, 
overall effectiveness and originality, as well 
as how well they met stated objectives.

2A Speeches 
2B Straight News 
Includes stories written for the media and 
prepared to inform readers of current 
issues or timely developments. All straight 
news stories must have been written for 
internal or external publication by the PR 
professional. 
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2C Feature Stories 
Includes stories intended to inform and 
entertain the reader. All feature stories 
must have been written for internal 
or external publication by the PR 
professional. 
2D Radio, Podcast, TV or Promotional 

Video Scripts 
2E Opinion/Editorials 
2F Website or Collateral Copy 
Entries will be judged on quality of writing, 
and its ability to meet stated objectives 
and not on design or layout.

Category 3: 
Electronic Communications

Entries will be evaluated on how intended 
messages are communicated using 
technical production, creativity, design, 
writing, content quality, the effective use 
of budget and how well the entry met 
measurable stated objectives. 

3A1 Internal Videos 
Videos prepared for internal audiences. 
Must be submitted on flash drive. 

3A2 External Videos 
Videos prepared for external audiences. 
Must be submitted on flash drive.

3B Audio 
Includes PSAs, radio announcements, etc. 
Must be submitted on flash drive. 

3C Website 
Include URL and screen shots or print 
copies of key web pages in case 
connection with site during judging fails. 

3D Intranet 
Include screen shots or print copies of key 
Intranet pages. 

3E Multimedia Communications/ 
Slideshows/Presentations/Webinars 
Use of multimedia technology to produce 
public relations tactics (such as media 
kits, electronic newsletters, magazines, 
annual reports and brochures). Submit a 
flash drive of the tactic to reflect its quality, 
execution and technical excellence. For 
newsletters and magazines, submit three 
consecutive issues. 

3F Blogs/Wikis/Podcasts 
Web-based journals that communicate 
a corporate, public service or industry 
position or information. Screen shot of the 
blog as well as the actual site URL must be 
submitted for all entries in this category. 
Please provide URL for all entries in this 
category. Podcasts must be submitted on 
flash drive. 

3H Social Media Project 
A short-term effort or event using 
social media applications such as 
Twitter, Facebook, LinkedIn, Del.icio.us, 
blogs and/or other site for the majority 
of outreach efforts. *Social Media 
Campaigns should be entered under 
category 4K.



UPPER CASE
2014 PRSA-OKC AWARDS

Category 4: 
Public Relations Programs

Entries will be judged on thoroughness of research, objectives, planning, execution and evaluation as well as innovative and creative 
nature, quality, continuity of components (graphics, photographs and copy), the ability to meet researched, measurable and stated 
objectives, the effective use of budget and overall effectiveness of the program or event.

4A Marketing/Public Relations Campaigns 
Programs that include marketing communications and/or public relations communications and that are designed to introduce and 
promote new or established services or ideas. 
4B Special Events or Observances 
Programs or events scheduled for one or more days such as commemorations, observances, openings, celebrations, year-long 
anniversary activities, etc. Entries may include materials such as invitations, programs, etc. 
4C Media Relations Campaigns 
Programs and events driven entirely by media relations. Submit media kits, news releases, media advisories, video news releases, 
pitch letters, photographs, background information compiled, request for coverage, etc., along with evidence of resulting media 
coverage. Television and radio coverage should be submitted on a flash drive. 
4D Internal Communication Campaigns 
Programs targeted to an organization’s special publics, i.e. employees, members, affiliated dealers, franchisees, etc. 
4E Community Relations Campaigns 
Programs that seek to win the support or cooperation of people or organizations in communities in which the sponsoring 
organization has an interest. 
4F Crisis Communications Programs 
Programs undertaken to deal with disasters, emergencies or events that have had or may have an extraordinary impact. 
4G Public Service Campaigns 
Programs that seek to advance public understanding of a societal issue or that seek to influence public behavior in response to a 
societal issue, problem or concern. 
4H Public Affairs Campaigns 
Programs of a specific, short-term nature designed to influence public policy and/or affect legislations, regulations, political activities 
or candidacies at the local, state or federal government levels. 
4I Branding/Rebranding Campaigns 
Programs that seek to establish and reinforce new or modified brand identities to specific audiences or the general public. 
4J Research 
Extensive market research programs strategized and led by communications professionals that seek to identify and establish 
awareness benchmarks of brands, reputations or issues. 
4K Social Media Campaigns 
Ongoing campaigns using social media applications such as Twitter, Facebook, LinkedIn, Del.icio.us, blogs and/or other sites for the 
majority of outreach efforts.

Questions/Concerns
Please address questions regarding award entries to awards@prsaokc.com.


