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2014 PRSA-OKC AWARDS
Printed Publications

This category covers all aspects of effective publication production. Entries should 
be judged on layout, format, writing and continuity of project components such 
as graphics, photographs and copy, as well as how well entries meet their stated 
objectives and the effective use of available budget.

Entry Category

 Entry Title

Company/Organization

Scoring Guide: Score the following eight sections on a scale of 1 to 10 (1 being poor and 10 being excellent).

        General 
Guidelines

Criteria for Electronic Communications

1. Purpose
Situation is described or analyzed.

2. Planning/Research 
Methods are specified and thorough

3. Tactics/Objectives
Tactics are clearly defined and executed. Objectives 
are measurable and clearly defined.

4. Budget
Budget is addressed, when possible, and is used 
effectively.

Criteria for Electronic Communications

5.  Results
Results are evaluated and measurable objectives are 
met.

6. Style
Layout, format and general appearance are 
appealing to specified audience.

7. Continuity of Project Components
Graphics, photographs and copy are quality and 
consistent.

8. Creativity/Originality
Publications are unique to project goals. Pieces are 
original, innovative and creative.

Total Points
(80 points possible)

Score Score

Judges’ Comments:

What was the strongest element of the entry?

How could the entrant have improved upon the entry?

Additional comments (please continue on back):
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2014 PRSA-OKC AWARDS
Writing

Writing entries should be judged on the overall effectiveness and originality of 
writing skills, as well as how entries meet their stated objectives.

Entry Category

 Entry Title

Company/Organization

Scoring Guide: Score the following eight sections on a scale of 1 to 10 (1 being poor and 10 being excellent).

        General 
Guidelines

Criteria for Electronic Communications

1. Purpose
Situation is described or analyzed.

2. Planning/Research 
Methods are specified and thorough

3. Tactics/Objectives
Tactics are clearly defined and executed. Objectives 
are measurable and clearly defined.

4. Budget
Budget is addressed, when possible, and is used 
effectively.

5.  Results
Results are evaluated and measurable objectives are 
met.

Criteria for Electronic Communications

6. Writing Skills
Ability to meet stated objective(s). Grammar, 
punctuation, spelling are correct. Clear, concise train 
of thought.

7. Creativity and Originality 
Written piece was unique, original, creative or 
innovative.

8. Overall Effectiveness
Results clearly reflect success of strategy 
and planning.

Total Points
(80 points possible)

Score Score

Judges’ Comments:

What was the strongest element of the entry?

How could the entrant have improved upon the entry?

Additional comments (please continue on back):
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2014 PRSA-OKC AWARDS
Electronic Communications

Entries should be judged on how the intended messages are communicated 
using technical production, creativity, design, writing and content quality, as well 
as the effective use of budget and how well stated objectives are met.

               Entry Category

                        Entry Title

Company/Organization

Scoring Guide: Score the following eight sections on a scale of 1 to 10 (1 being poor and 10 being excellent).

        General 
Guidelines

Criteria for Electronic Communications

1. Purpose
Situation is described or analyzed.

2. Planning/Research 
Methods are specified and thorough

3. Tactics/Objectives
Tactics are clearly defined and executed. Objectives 
are measurable and clearly defined.

4. Budget
Budget is addressed, when possible, and is used 
effectively.

Criteria for Electronic Communications

5.  Results
Results are evaluated and measurable objectives are 
met.

6. Technical Production
Organization, production values and format.

7. Writing and Content Quality
Message was communicated effectively.

8. Design and Creativity
Content was creative and design was unique.

Total Points
(80 points possible)

Score Score

Judges’ Comments:

What was the strongest element of the entry?

How could the entrant have improved upon the entry?

Additional comments (please continue on back):



UPPER CASE

UPPER C  SE
2014 OKC-PRSA Awards

2014 PRSA-OKC AWARDS
Public Relations Campaign

Entries should be judged on thoroughness of research, planning, execution and 
evaluation. Also, the innovative and creative nature, quality, continuity of compo-
nents (graphics, photographs, copy), the ability to meet objectives, the effective 
use of budget and overall effectiveness of the program or event.               

         Entry Category

                        Entry Title

Company/Organization

Scoring Guide: Score the following eight sections on a scale of 1 to 10 (1 being poor and 10 being excellent).

        General 
Guidelines

Criteria for Electronic Communications

1. Research
Situation is described or analyzed; methods used are 
specified and thorough.

2. Analysis/Planning
Objectives are clearly stated, appropriate and 
measurable. Strategies, tactics and challenges are 
described. Target audience(s) is defined.

3. Communication/Execution
Plan implementation includes appropriate use 
of communication tools and methods. Effective 
use of personnel, resources and opportunities are 
demonstrated. Challenges are met and/or obstacles 
overcome.

4. Evaluation
Methods of evaluation are clear; results are related 
to objectives (partially or completely achieved).

Criteria for Electronic Communications

5. Originality/Creativity
Program was creative, original and unique.

6. Quality/Continuity of Project Components
Professional handling, appearance and standards of 
materials and techniques, graphics, photographs and 
copy is consistent.

7. Overall Impact/Effectiveness of Program
Program shows significant impact on a target 
demographic or community and was effective in 
delivering the message.

8. Budget
Budget is addressed, when possible, and is used 
effectively.

Total Points
(80 points possible)

Score Score

Judges’ Comments:

What was the strongest element of the entry?

How could the entrant have improved upon the entry?

Additional comments (please continue on back):
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